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IEG brings the astronaut's home to BX, a
first-ever journey into the future of human
life in space

e The Astronaut's House unveiled as one of the highlights of BEX's first edition, the
international expo-conference dedicated to the convergence between the space
economy and terrestrial industries, taking place in Rimini from September 23 to 25

¢ Companies contributing content to the Astronaut's House include Technogym, GVM
Assistance, Formula Medicine and NTT DATA ltalia, Spacewear, Electrolux
Professional, Artisia by Barilla, Altec and Thales Alenia Space, along with Universita
Politecnica delle Marche, CETMA and ENEA, which will offer visitors virtual reality
experiences set in orbit

o The project is supported by Axiom Space, CETMA as Knowledge Partner,

Stark1200, a specialist in multimedia technology and set design, and Prostand as
Technical Partner

o BEX s held under the patronage of ASI and with support from ICE AGENZIA and

ESA, and is an official stop on the 2026 Stati Generali della Space Economy

Rimini, August 27, 2026 - At the first edition of BEX, Beyond Exploration Expo, taking place at
Rimini Expo Centre from September 23 to 25, IEG presents the Astronaut's House, an
immersive experience built around a simple question: what will it be like to live in space? The
project brings together, in a single installation, the conditions that let a person work, eat, stay
healthy and build a daily routine in extreme environments such as an orbiting station or the
Moon, and shows how many of the solutions developed for exploration are already delivering
benefits here on Earth.

The theme sits within a fast-growing sector: in 2024, Italy's aerospace supply chain posted
revenue of 21.4 billion euros, with the space segment up 63% compared to 2021, according
to the CTNA-Confindustria mapping presented to the Ministry of Enterprises and Made in Italy.

The experience, conceived by BEX and developed with support from CETMA, the European
Center for Research, Technology Transfer and Design, as Knowledge Partner, follows
humanity's path into space and unfolds across four areas, alongside the Think Lounge, the
cross-cutting space dedicated to dialogue between the space world and non-space sectors.
The Astronaut's House is also supported by Axiom Space, with its CEO Jonathan Cirtain
taking part, and by Thales Alenia Space, the joint venture between Thales (67%) and
Leonardo (33%), which is also exhibiting a model of the MPH, the multipurpose lunar surface



habitat module the company designed and developed for the Italian Space Agency (ASI) as
part of the Artemis Program in collaboration with NASA.

The Human Factor opens the journey with the preparation of body and mind for a mission,
covering training technology, medicine and physiological monitoring. Here you'll find GVM
Assistance, with its remote monitoring systems, Formula Medicine, and NTT DATA lItalia, the
Italian branch of the global leader in Al services, digital business and technology. The
Wearable Habitat traces the evolution of astronaut clothing, from flight suits to the latest
frontiers in textile innovation. The area's centerpiece is Spacewear, which brings the suits
worn by Walter Villadei during his Virgin Galactic flight, along with several everyday garments
inspired by that suit, showing how solutions born for space can become products for everyday
life. Alongside them, in partnership with the Italian Air Force, several suits tied to the history
of Italian space exploration are also on display.

The Mission Lab looks at how microgravity becomes a laboratory for research, new materials
and the life sciences. Universita Politecnica delle Marche brings an avatar of Walter Villadei
able to interact with visitors, while CETMA offers a virtual reality experience exploring the
International Space Station, along with a holographic cube telling the story of SOMNIIA, the
sleep-monitoring mask developed through ASI research. The Orbital Harvest closes out the
journey with the growing, storage and preparation of food far from Earth: ALTEC retraces the
journey of a space meal using real food samples, while ENEA presents its own prototypes and
a virtual reality experience dedicated to greenhouses in extreme environments.

Running across all four areas, the Think Lounge hosts short conversations over the three days
with astronauts, companies, researchers and institutional representatives. What ties these
sessions together is technology transfer between space and terrestrial industries.

The program opens Wednesday, September 23, with Dallara and EY, who compare the
technological challenges of space with those of high-performance engineering and discuss
how transferable know-how and advanced technologies open the door to diversification into
aerospace. In the afternoon, Walter Villadei, colonel in the ltalian Air Force, astronaut and
BEX ambassador, talks about daily life in orbit, from physical adaptation to training routines,
and ALTEC, together with Astrospace, retraces the journey of food into space, from selection
to packaging to eating in weightlessness.

Thursday, September 24, is the busiest day. At 10:00 AM, the Think Lounge hosts Food as
Stardust, a journey through the history of food in space, from the origins of matter to the latest
studies on taste perception and food preparation for astronauts, with a closer look at
applications for the terrestrial food industry. Next comes the presentation of Space L(a)unch,
the project by IIS Lazzaro Spallanzani of Castelfranco Emilia selected for Expo 2025 Osaka.
Motor Valley and the Piedmont Aerospace District compare two industrial cultures within
Italian automotive and their respective paths toward space. At 2:00 PM, Electrolux
Professional presents The Orbital Kitchen, envisioning the kitchens of future habitats by
drawing on its own experience building kitchens for extreme environments, such as the North
Pole, and in remote control and maintenance technology, working toward a kitchen capable
of operating in microgravity. NTT DATA Italia and Formula Medicine address mental
preparation and data interpretation in high-pressure operational settings, both before and after
a mission. Technogym covers physical conditioning and the recovery strategies that prepare



the body for microgravity. Artisia by Barilla closes out the day with food as micro-architecture,
exploring 3D printing, design and new consumption rituals, followed by the evening Space
Cocktail, where Barilla and Artisia invite visitors to taste their Spaghetto 3D, already a winner
of the Compasso d'Oro award.

On Friday, September 25, the journey wraps up with Spacewear, which walks through the
procedures for putting on and removing a flight suit and the physical sensations that come
with wearing one.

"Anyone who has lived through a mission knows that space tests people first, not just
equipment. Staying healthy, training and eating properly far from Earth calls for solutions built
by highly advanced companies and research centers, each very different from the next. The
Astronaut's House captures that passage too, and shows how technologies developed for
space can improve life on Earth," says Walter Villadei, Colonel in the lItalian Air Force,
astronaut and BEX ambassador.

"We designed the Astronaut's House as a journey visitors experience firsthand. Each area
starts from a real need tied to living in orbit, from health to food to materials, and brings it back
to the same questions companies and research centers are asking here on Earth. The hands-
on approach lets us show solutions that already exist, often born in one world to answer a
need in the other. That's where we want to spark knowledge and deeper understanding,
because it's in the meeting point between space and terrestrial industry that BEX finds its
purpose," says Alessandra Astolfi, Global Exhibition Director of IEG's Green & Technology
Division.

BEX - Beyond Exploration Expo is the first Italian trade show entirely dedicated to the space economy. Held in
Rimini from September 23 to 25, 2026, BEX aims to serve as an international reference hub connecting the
traditional (upstream) space industry, downstream applications, and non-space sectors interested in the
opportunities offered by space technologies. The event features exhibition areas, conferences, technical
workshops, matchmaking sessions, and an area dedicated to startups, universities and research centers.
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/\HIBITION Italian Exhibition Group S.p.A., societa con azioni quotate su Euronext
GROUP Milan, mercato regolamentato organizzato e gestito da Borsa ltaliana S.p.A.,
Providing the future ha maturato negli anni, con le strutture di Rimini e Vicenza, una leadership
domestica nell'organizzazione di eventi fieristici @ congressuali e ha sviluppato
attivita estere - anche attraverso joint-ventures con organizzatori globali o locali,
come ad esempio negli Stati Uniti, Emirati Arabi Uniti, Arabia Saudita, Cina,
Messico, Germania, Singapore, Brasile - che 'hanno posizionata tra i principali
operatori europei del settore.

This press release contains forward-looking statements and estimates that reflect management's current views, particularly
regarding future operating performance, the execution of investments, cash flow trends and the evolution of the company's
financial structure. By their nature, forward-looking statements carry an element of risk and uncertainty, since they depend on
future events. Actual results may differ, even significantly, from those announced, due to a range of factors including, but not
limited to: trends in Italy's out-of-home dining and tourism markets, trends in the jewelry and goldsmith market, trends in the green
economy market, movements in raw material prices, general macroeconomic conditions, geopolitical factors, and regulatory
developments. The information contained in this release is not intended to be exhaustive and has not been verified by
independent third parties. The projections, estimates and targets presented here are based on information available to the
company as of the date of this release.



